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now More than ever

Leadership is never easy, and leading through times of  immense change—as 
individuals, as organizations, and as a sector—is especially challenging. With this issue 
of  Philanthropy Matters, the Center on Philanthropy offers three new resources to help 
your organization survive and thrive.

Trying times require—and inspire—innovative solutions. The Center on Philanthropy 
convened several of  the top thought leaders in the country to provide insight into 
today’s and tomorrow’s nonprofit environment and the questions and steps nonprofit 
leaders should be considering right now. 

We’re also excited to launch a new online presence for Philanthropy Matters, where you’ll 
find more of  the roundtable discussion, including ideas for coping in this economy. 
You’ll also find new, exclusive Web content—research and news that will help you 
increase your organization’s capacity and understand and address the issues affecting 
nonprofits. Check it out at www.philanthropy.iupui.edu/philanthropymatters.

In December, the Center will offer a national symposium to provide you with the 
knowledge, ideas, and best practices you need in order to grapple with economic and 
other challenges confronting the sector. Learn more on page 8 of  this issue.

Now more than ever, as we face a challenging time and look forward to the future, 
philanthropy will play a key role in the public life of  our nation. Working together, 
we have the opportunity to emerge from the current economic conditions in an even 
stronger position than before. We hope these and other Center resources offer  
hope and help.

Sincerely,

Patrick M. Rooney
Interim Executive Director
   The Center on Philanthropy at Indiana University
Publisher
   Philanthropy Matters

http://www.philanthropy.iupui.edu/philanthropymatters


Philanthropy thought leaders 
discuss opportunities and 
challenges in trying economic 
times and beyond
As the economic recession wears on, many nonprofits struggle  
to keep their doors open and increase their impact. To help, the 
Center on Philanthropy convened a roundtable of  key nonprofit 
sector leaders to gain their insights on tough questions nonprofits 
face now and look to the future. Roundtable participants  
joined the conversation from their desktops, participating in  
an online forum hosted by Center interim executive director  
Patrick M. Rooney.

These thought leaders came to the table to discuss a broad range 
of  questions, from the role nonprofits play in difficult times to 
the skills nonprofit professionals need to rise to new challenges. 
We present a portion of  the discussion here; you can find more 
on the Center on Philanthropy’s Web site at www.philanthropy.
iupui.edu/philanthropymatters.

Coming to the Table
Ro u n d ta b l e Pa Rt i c i Pa n t s

Howard W. Buffett
Member, Presidential Transition Team’s Technology, Innovation, 
   and Government Reform Policy Working Group 
Founder, Cliffspringer, LLC

Cary Grace
National Philanthropic Management Executive, Global Wealth 
   and Investment Management Group, Bank of America

Steve Gunderson
President and Chief Executive Officer, Council on Foundations

Irv Katz
President, National Human Services Assembly

Del Martin
Chair, Giving USA Foundation 
Founding Partner, Alexander Haas

Art Taylor
President, Better Business Bureau Wise Giving Alliance

Patrick M. Rooney
Interim Executive Director, The Center on Philanthropy  
   at Indiana University

Del Martin

Irv Katz

Howard W. Buffett Cary Grace

Steve Gunderson

Art Taylor

http://www.philanthropy.iupui.edu/philanthropymatters
http://www.philanthropy.iupui.edu/philanthropymatters
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PatRick M. Rooney: What makes the nonprofit sector relevant to 
meeting community, national, and international needs during the recession? 
How can the nonprofit sector make a difference at this critical time?  
Where is it succeeding? Where could it do better?

del MaRtin: It is relevant. As more people find themselves 
struggling financially, and governments are less able to help, it is 
the nonprofit sector that is stepping in. Its success can only be 
measured on an individual basis: Has one more person been fed? 
Housed? Cared for? Where could the nonprofit sector do better? 
Certainly in gathering and analyzing information on its own 
programs’ results.

aRt tayloR: Nonprofits succeed in crisis because they are 
nimble and they operate at the heart of  a problem. They are 
particularly good at addressing immediate needs because they 
have relatively light bureaucratic structures and are less inhibited 
than government counterparts. This is not to say that nonprofits 
can replace the role of  government or business—both have 
significantly more resources to tackle problems. But nonprofits 
are great first responders and should expect and look to govern-
ment and businesses to step in to fill the longer-term challenges.

iRv katz: It is a peculiar and ever-changing homeostasis that 
exists among the sectors [business, government, nonprofit] in 
good times—most needs of  the populace are met, not necessarily 
all and not necessarily well. However, in times of  adversity and 
displacement, it stands to reason that all three sectors are thrown 
off-kilter, as are the fragile relationships that exist between them. 
Restoring [balance] in response to changing conditions is 
essential and requires the collaboration of  all sectors.

steve GundeRson: What makes the nonprofit sector unique 
(our flexibility) is also what imposes upon our sector additional 
responsibilities in times of  economic crisis. The easy question 
facing our sector is whether we engage in survival or progress 
during such times? The truth is we must do both. Many 
foundations have changed the terms of  their existing grants to 
allow for more flexibility, including increased operations and 
overhead. Many foundations are also seeking to increase grants 
towards emergency human needs. Philanthropy—unlike 
traditional charity—is focused on long-term investments that 
achieve real change. Thus our focus on funding those programs 
that can achieve long-term outcomes must continue.

The questions we will ask after this economic crisis are probably 
similar to the questions asked after Katrina. Were we as bureau-
cratic and slow as the governments we criticized? Could we find 
ways to engage our nonprofit partners in accelerated and more 
innovative responses? Have we been able to respond more effectively?

PatRick M. Rooney: What are some of the critical challenges nonprofits 
are facing now in light of the economic situation? How are they addressing 
those? Are different types of nonprofits being affected differently?

aRt tayloR: The sense of  caution that charity executives 
must be grappling with. Certainly, we would expect no 
organization to survive for long by operating recklessly. However, 
the nonprofit sector is one we expect, by the nature of  its 
function in our society, to take risks and offer bold, visionary, 
and untested solutions to problems. Nonprofit boards should 
struggle now to find the right pace at which to move toward 
accomplishing the missions for which they were established.

caRy GRace: Nonprofits are facing some of  the same harsh 
decisions that for-profits are facing for survival during this difficult 
period. Arguably, the challenges faced by nonprofits are greater 
given that the need for the services they provide is more acute in 
times of  economic hardship that they themselves are experiencing.

HowaRd w. buffett: I think one of  the greatest challenges 
right now, in light of  the economic situation, is the impossible 
task of  differentiation in regards to financial need.

del MaRtin: Which is why a personal connection 
(or passion) is so important. It certainly is what I personally use 
as the final factor in prioritizing which causes I can/will give to 
this coming year.

steve GundeRson: Different forms of  philanthropy are 
impacted differently. Community foundations may be on the 
front lines of  their community’s basic and urgent needs while 
depending upon local sources of  support. Private foundations are 
challenged by long-term commitments and multi-year grant 
agreements in the midst of  declining endowment values. 
Corporate giving programs are often challenged by the economics 
and budgets of  their organizations. The models that worked for 
our sector in times of  market growth don’t work for us today.

I’m pretty confident that when people look back on 2008, 
2009, and 2010, they will see a philanthropic field that took 
bold, innovative steps to meet the urgent needs of  its grantees. 
We may define a new era of  flexible and innovative grantmaking 
that will redefine the sector in the future. The collaborative 
efforts among public, private, and philanthropic efforts may 
guide our work for many years to come.

iRv katz: My organization convened about 50 members 
[recently] to discuss how we are all dealing with these circum-
stances. The focus was on solutions and good things came up: 
saving money on overhead through group purchasing and other 
cost-cutting measures; eliminating unfunded mandates; revisiting 
the centrality of  all programs to mission and cutting those that 
are farther afield. The meeting was oddly cathartic and 
therapeutic. Participants were emboldened to do things that had 
maybe been on the back burner or not on any burner at all. 

   Continued on page 10
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the Local 
connection
high net-worth  
donors are motivated 
to invest their 
resources in nonprofits 
close to their home 
and heart.



2 0 0 9   ·   7

Over 98 percent of  high net-worth households contributed to 
charity in 2007, compared to 70 percent for the U.S. population 
as a whole. They were most likely to give to meet basic needs and 
to support education and the arts.

The 2008 study reflects the responses of  nearly 700 high 
net-worth donors nationwide with household income greater 
than $200,000 and/or net-worth of  at least $1 million 
(excluding the value of  their residence), yielding valuable insights 
for nonprofit professionals interested in building and 
strengthening relationships with these donors. 

Interestingly, wealthy donors believe their charitable contributions 
have a greater impact on their own personal fulfillment than on 
the nonprofits that receive their gifts. 

As in the 2006 study, few wealthy donors (5.3 percent)  
say they are motivated by public recognition. “A lot of  high 
net-worth donors are fairly well established in their professional 
lives, so they’re thinking more about the community they live in,” 
says Una Osili, interim director of  research and associate 
professor of  Philanthropic Studies at the Center, and associate 
professor of  economics at Indiana University–Purdue University 
Indianapolis.

General operating support was the top objective of  wealthy 
donors’ largest gifts in 2007, followed by making a long-term 
investment in the organization. “Increasingly, donors are giving to 
general operating support as well as capacity building,” Costello 
says. “That is excellent news for nonprofits, which need this type 
of  funding now more than ever given the economic constraints 
many are facing.”

An Engaged Donor  
Is a Generous Donor
The study also found that wealthy donors who volunteered 
tended to give more, and the more they volunteered, the more 
they gave. Non-volunteers donated an average of  $35,127 to 
charity in 2007. People who volunteered 101 to 200 hours gave 
an average of  $124,267. More than 200 hours, $132,315.

“The key message is engagement—that donors give when they 
care about the organization, when they’re engaged in the activities 
of  the organization,” says Osili. “One of  the most important 
ways to do that is through volunteer opportunities, including 
things like board service.”

 c      ommitment to their local communities is a 
driving force for the wealthiest Americans’ charitable giving, and 
they are loyal to the nonprofits they support, according to the 
2008 Bank of America Study of High Net-Worth Philanthropy. 

These findings are among several pieces of  good news in the 
study for nonprofits struggling with a difficult fundraising 
environment, said Patrick M. Rooney, interim executive director 
of  the Center on Philanthropy at Indiana University.

“In this economy, and at a time when the sense of  community 
and the importance of  meeting community needs is so strong, 
nonprofits can draw hope from the fact that wealthy donors are 
locally invested and are committed to the ongoing success of  the 
charities to which they give,” Rooney says.

Locally and Personally 
Motivated
Wealthy donors’ giving motivations are decidedly local and 
personal. More than 80 percent of  high net-worth donors’ giving 
was directed to local charities in 2007. When asked what they 
hope to achieve with their giving, four out of  five high net-worth 
donors reported that they donate to give back to the community, 
and two-thirds said they give to make an immediate difference in 
the world around them. More than 70 percent said they give in 
order to support the same organizations or causes annually.

“Fundraisers may find that the donors right in their own 
backyard who give loyally year after year may have the interest 
and ability to become a major donor,” Rooney says. “It is up to 
the organization, though, to make the case that it is meeting local 
needs and to ensure that the right relationship is in place.”

Other leading motivations included donors’ social and political/
philosophical beliefs (70.4 and 58.5 percent, respectively), feeling 
financially secure (65.3 percent), and a desire to address issues 
that have affected them or someone close to them (57.5 percent).

Conducted by the Center on Philanthropy at Indiana University 
for Bank of  America, the study builds on the two organizations’ 
landmark 2006 study—the first proportionally random and 
largest survey ever to examine the giving behaviors and 
motivations of  high net-worth donors, a relatively small but 
critically important group for fundraisers.

“More than half  of  all giving in the United States comes from 
high net-worth donors,” says Claire Costello, national practice 
executive for Bank of  America Philanthropic Management.  
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Board service and providing pro bono professional services,  
in particular, are linked to higher-than-average charitable 
giving. Just over one quarter of  survey respondents volunteered 
pro bono services, giving an average of  $158,194 in total 
donations. Nearly half  of  those surveyed said they had served 
on at least one nonprofit’s board of  directors in 2007. They 
averaged $137,449 in total donations.

“If  you serve on the board, you’re better informed about what’s 
going on with the organization, and you know the financial 
state and circumstances of  the organization and where 
resources are needed,” Osili says. “That puts you in much 
better position to be a donor.”

High net-worth individuals may have considerable skills to 
offer nonprofits—skills honed during long and successful 
careers. By matching these people with volunteer opportunities 
they find interesting or engaging, nonprofits can take advantage 
of  their expertise and build stronger relationships with them.

The Greatest Expectation: 
Continued Engagement
High net-worth donors have great expectations for the 
organizations they support, beginning with how the 
organizations operate. Most important, survey respondents 
said, is that nonprofits have sound business and operational 
practices (93.0 percent) and appropriate overhead spending 
(88.3 percent). Acknowledgement of  contributions (including 
receipts), protection of  personal information, and full 
disclosure of  finances were also high priorities.  

When donors decide to stop giving to an organization, though, 
they report that reasons such as mismanagement of  donations, 
mismanagement of  assets, and inaccurate recordkeeping of  
donations are near the bottom of  the list. The top reason: no 
longer feeling personally connected to an organization.

“At the end of  the day, donors stop giving because of  a lack of  
connection,” Costello says. “Which means that ultimately all 
giving is very personal and nonprofits really need to get creative 
about how to maintain that level of  personal connection.”

F F M o r e  i n F o F F

Contact Una Osili at uosili@iupui.edu. Contact Claire Costello at 
claire.m.costello@bankofamerica.com. To download the 2008 Bank of 
America Study of High Net-Worth Philanthropy, go to www.bankofamerica.com/
philanthropic/ or www.philanthropy.iupui.edu/Research/
docs/2008BAC_HighNetWorthPhilanthropy.pdf. 

Strengthening Nonprofits, 
Responding to Challenges
The Center on Philanthropy is keenly aware of  the big 
challenges facing the nonprofit sector this year. This is 
why we quickly responded to President Obama’s 
charitable deduction tax plan with analysis about what 
the proposed plan may mean for nonprofit 
organizations. And why we make our research findings 
on key issues available to the public for free.

Thanks to philanthropic support, the Center  
responds quickly to the questions and concerns of  
nonprofit professionals, volunteers, and donors. With 
your continued support, we can ensure that nonprofits 
have the resources to keep our communities and 
institutions strong. For more information, please visit 
www.philanthropy.iupui.edu/About/giving_
opportunities.aspx.

This December, the Center will convene a one-day 
symposium for you and other nonprofit professionals 
about the economic climate and other serious 
challenges to the nonprofit sector. 

You’ll have the chance to:

u  participate in interactive presentations of  the 
Center’s latest research,

u  hear an intimate conversation with recognized 
fundraisers and donors about supporting nonprofits 
during tough times,

u  sit in on a moderated roundtable with key national 
leaders from the business, government, and nonprofit 
sectors, and

u  attend a lecture by Paul Brest, president of  
the William and Flora Hewlett Foundation and  
co-author of  Money Well Spent: A Strategic Guide for Smart 
Philanthropy.

At the end of  the event, you’ll have the knowledge to 
ask the right questions at the right times, timely access 
to quality research, and best practices to guide you and 
your organization as you move forward. 

Please watch the Center’s Web site, www.philanthropy.
iupui.edu for more information.

mailto:uosili%40iupui.edu?subject=
mailto:claire.m.costello%40bankofamerica.com?subject=
https://www.bankofamerica.com/philanthropic/
https://www.bankofamerica.com/philanthropic/
http://www.philanthropy.iupui.edu/Research/docs/2008BAC_HighNetWorthPhilanthropy.pdf
http://www.philanthropy.iupui.edu/Research/docs/2008BAC_HighNetWorthPhilanthropy.pdf
http://www.philanthropy.iupui.edu/About/giving_opportunities.aspx
http://www.philanthropy.iupui.edu/About/giving_opportunities.aspx
http://www.philanthropy.iupui.edu
http://www.philanthropy.iupui.edu
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Regional giving studies help communities 
benchmark local patterns and plan for the future. 
Memphis was the first city to examine its giving 
following the model used in Giving USA 
Foundation’s annual report, Giving USA. Through 
Giving Memphis 2003 and 2008, Memphians have 
discovered regional habits that complement and 
sometimes counter national trends.

“National data can be misleading [when you  
apply it locally]. These localized studies give us a 
better understanding of  what is happening in our 
philanthropic marketplace,” says Leo P. Arnoult, 
CFRE, president of  Arnoult & Associates, Inc.,  
a Memphis-based marketing, management, and 
fundraising consulting firm. “And better data 
informs more effective strategy.”

Willing to Give
Giving Memphis 2008, for example, found that 
Memphis households donated an average  
of  $4,154 to charity in 2007, nearly double the 
national average of  $2,247. 

“Armed with the report, I think local nonprofits 
are encouraged to pursue individual giving—even 

in the face of  economic troubles,” says Robert M. 
Fockler, president of  the Community Foundation 
of  Greater Memphis, which led a consortium of  
funders that supported the study.

“There is so much need here and Memphians are 
willing to give,” says Arnoult.

Despite Memphians’ munificence, total giving 
from all sources dropped one percent between 
2002 to 2007, after adjusting for inflation, 
according to the study conducted by the Center on 
Philanthropy. Of  total giving, 80 percent stayed  
in Memphis and 48 percent went to religious 
organizations, significantly higher than the  
33 percent given nationally. 

entrepreneurial Spirit
Memphis’ entrepreneurial spirit and the religious 
influence in the region help drive nonprofits to 
operate at a high level of  accountability, which, in 
turn, engenders trust, says Arnoult. “Our 
nonprofits are good stewards of  the funds raised,” 
he says. “They focus on results.”

M O R E  I n f O  Contact Leo Arnoult at lparnoult@
arnoultassoc.com. Giving Memphis 2008 is available at cfgm.
org. 

Giving 
Memphis
Memphis 
households g ive 
near ly  double the 
nat iona l  average .

center on Philanthropy research Partners
This list recognizes individuals, corporations, 
foundations, and organizations that have provided 
funding for research at the level of  $10,000 and 
above. We are grateful for their generous and 
ongoing support of  our research programs.

American Express
Americans for the Arts
Asbury Heights
The Aspen Institute’s Nonprofit Sector 
   and Philanthropy Program
Association for Healthcare Philanthropy
Association of  Fundraising Professionals
Association of  Small Foundations
The Atlantic Philanthropies*

Bank of  America
Bill & Melinda Gates Foundation*

Campbell & Company
CCS
Charles Stewart Mott Foundation*

Columbia University

Corporation for Public Broadcasting
Cummins Foundation, Inc. 
The David and Lucile Packard Foundation
David A. Noyes & Company*

Donors Forum of  Chicago
Eli Lilly and Company*

Ewing Marion Kauffman Foundation  
Fidelity Charitable Gift Fund
The Ford Foundation
Giving Institute: Leading Consultants 
   to Nonprofits
Giving USA Foundation
Google
Google.org Fund of  Tides Foundation*

Greater Kansas City Community Foundation
Grenzebach Glier & Associates, Inc.*

Habits of  the Heart
Hispanic Stewardship Development Partnership
Indiana Grantmakers Alliance
Indiana Sports Corporation
Lumina Foundation for Education 

McCormick Foundation*

Metropolitan Association for Philanthropy
   (St. Louis)
National Football League Youth Football Fund
New Hampshire Charitable Foundation
Patrick and Lisa Rooney*

Rockefeller Brothers Fund
Slate.com
Target Corporation
United States Chamber of  Commerce
United Student Aid Funds, Inc.
United Way of  America
The Wilbur and Hilda Glenn Family Foundation
The William and Flora Hewlett Foundation
W.K. Kellogg Foundation

* These Research Partners have specifically supported the Center 

on Philanthropy Panel Study (COPPS) at the level of  $10,000 and 

above. COPPS is also made possible by essential private support 

from many other individual donors. 

mailto:lparnoult%40arnoultassoc.com?subject=
mailto:lparnoult%40arnoultassoc.com?subject=
http://cfgm.org
http://cfgm.org


PatRick M. Rooney: How will the nonprofit sector look different five to 
ten years from now? What are the major signs that will signal changes?

del MaRtin: I believe that after this recession is over there 
will be (as I heard one foundation executive put it) a “new 
normal” for nonprofits. We will see: more streamlined organi-
zations, with greater focus; more willingness for organizations to 
collaborate and share “back office” operations; greater frequency 
of  donor communications; nonprofits who understand the “new 
media”; and donors who feel closer to the causes they support.

HowaRd w. buffett: I agree with Del. I would predict that 
we will see more streamlining and collaboration, as well as a 
greater push to new media use. The idea that donors will feel 
closer to their supported causes is more than a prediction, it is an 
already emerging reality that will be, I think, a requirement by 
donors going forward for many national and international NGOs.

iRv katz: I hope that we will all—donors, foundations, 
providers, associations, etc.—begin to recognize that this is an 
arena of  nonprofit enterprise, not charity. And I hope, and I see 
signs of  it, that some of  us will create alliances among ourselves 

in order to increase efficiency and impact. We are risk averse and 
there are more barriers than incentives to taking risk. We lack 
capital, all the rest. But I am optimistic. I see leaders boldly going 
where others would not go before. Perhaps it is time for those 
who help shape the rules and culture of  the nonprofit sector to 
move beyond protecting what we have to creating new rules, 
cultural norms, and methods by which nonprofit enterprises can 
become more dynamic and more effective. 

caRy GRace: There is every reason to believe that the culture 
of  generosity and our long tradition of  caring will remain strong 
despite the significant challenges of  today. Indeed, the counter-
cyclical nature of  much of  the nonprofit sector may prove to be a 
point of  strength, growth, and improvement for the sector 
overall. The transparency and accountability that this economic 
downturn is demanding from the nonprofit community will help 
to inform, reform, and revive the sector.

The conversation continues. For more insights from the roundtable 
participants, go to www.philanthropy.iupui.edu/
philanthropymatters

Georgia individuals, foundations, and corporations 
gave $6.7 billion in 2007 to improve the quality 
of  life and individual Georgians gave more than 
the national average of  $2,247, according to 
Georgia Gives, a study by the Center on Philanthropy 
at Indiana University. 

“We think of  ourselves as generous and the data 
show it,” says David King, president of  Alexander 
Hass, the Atlanta-based fundraising firm that 
coordinated the study, which was funded by the 
Wilbur and Hilda Glenn Family Foundation.

A primary goal for the study, King says, was to 
take a comparative look at regional differences in 
charitable giving within the state.

“We have often wondered how Georgia’s 
philanthropy would compare with national giving 
patterns and how the giving trends in the Atlanta 
metro area compare to those in other parts of  
Georgia,” King says.

atlanta Gives More
Individual households statewide gave $2,381, 
while Atlantans gave $2,492 per household.  

In Atlanta, 86 percent of  households gave to 
charity, compared to 68 percent in the rest of  the 
state. However, people living outside of  the 
Atlanta metro area were more likely to donate to 
nonprofits located where they live (70.5 percent) 
than were Atlantans (56.8 percent).

close to home
Georgia households gave most of  their charity 
dollars (55 percent) to religious causes, followed 
by public-society benefit organizations such as 
United Way.  

Nearly 63 percent of  giving by Georgia households 
and 77 percent of  grant dollars from the state’s 
foundations went to support Georgia nonprofits.

“That’s an important message for nonprofit 
officers,” notes King. “Having this information 
helps philanthropic organizations plan how—and 
where—to devote their fundraising resources.”

M O R E  I n f O  Contact David King at david.king@
fundraisingcounsel.com. Read the full report at www.
philanthropy.iupui.edu/Research/docs/2008GeorgiaGives.
pdf or www.georgiagives.com.

Georgia 
Gives
Regional  g iv ing 
patterns var y 
across the Peach 
State .

Coming to the Table, continued from page 5
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In Indiana, individual charitable giving has not 
been keeping pace with inflation, according to 
Indiana Gives 2008. Hoosier households gave 
5.6 percent less in 2006 (the latest year for which 
data are available) than in 2003. Participation in 
giving fell from almost 70 percent to just under  
60 percent, according to the study, which was 
conducted by the Center on Philanthropy at 
Indiana University. 

“While fewer Indiana households are giving, the 
good news is that those who do give are giving 
more,” says Patrick M. Rooney, interim executive 
director of  the Center. “Among those who gave, 
the average amount donated jumped by 21 
percent.” 

trust in nonprofits
A majority of  Hoosiers trust nonprofits  
(75 percent) to do the right thing most or just 
about all of  the time, according to another study 
by the Center and the Indiana University School 
of  Public and Environmental Affairs. Both studies 
emphasize that trust is key for nonprofits seeking 
to continue relationships with donors. Indiana 
Gives found that among Hoosiers who said they 

stopped giving to a particular charity, the top 
reasons cited were a lack of  trust or a loss of  
connection with the charity. 

Building that trust is critical. “Giving is a  
very important part of  our state’s economy and  
of  ensuring quality of  life in local communities,” 
says Kirsten Grønbjerg, Efroymson Chair in 
Philanthropy at the Center, who led the trust study. 

a Matter of Belief
While 78 percent of  individual giving supported 
Hoosier nonprofits, Indiana followed the nation in 
allocation of  its $3.86 billion in individual 
contributions. In 2006, just under half  went to 
religious organizations, followed by nonprofits that 
serve basic human needs and public-society benefit 
organizations. Donors surveyed said their primary 
motivations were religious beliefs, giving to  
help those with less, and giving to charities with 
which they had a connection. 

M O R E  I n f O  Contact Heidi Frederick at hkbaker@
iupui.edu. Indiana Gives is available at www.philanthropy.
iupui.edu/Research/docs/2008IndianaGives_Rev2.pdf.

indiana 
Gives
Fewer Indiana 
households are 
g iv ing to char i ty, 
but those who 
do g ive are g iv ing 
more .

Focus on the Fundraising Climate
The Philanthropic Giving Index sheds light on current challenges in fundraising

For 11 years, the Philanthropic Giving Index (PGI), the Center on 
Philanthropy’s semi-annual confidence index for giving, has assessed 
shifts in the U.S. fundraising climate. 

“The PGI appears to be an indicator of  how fundraising conditions 
may change,” says Heidi Frederick, assistant director of  research at 
the Center. “The changes in actual giving are less dramatic than the 
changes in the PGI, but giving tends to go in the same direction as 
the PGI, with the shifts often appearing in the next year.”  

The message from fundraisers in the most recent index was clear, 
Frederick says: “In December they reported the worst fundraising 
climate since the study began in 1998.” 

Yet the PGI report also revealed some good signs: some organizations 
seemed to be holding their own, and certain fundraising techniques 
showed increased success. 

Read more about the PGI findings at www.philanthropy.iupui.edu/
philanthropymatters.
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retUrn SerVice reqUeSteD

The Fund Raising School
A program of

Convenient
Cost-effective

Quality Training

Now, more than ever, effective fundraising is critical to 
your organization’s survival.

Save time and money by bringing The Fund Raising School 
to you. For one price, your staff and/or board can learn 
effective fundraising techniques on-site at a location of 
your choice anywhere in the United States or abroad.

Select from any of our current 12 courses or customize a 
program for your organization’s specific needs.

For more information please call 

(800) 962-6692 or visit philanthropy.iupui.edu

Courses Available

Developing Annual Sustainability

Developing Major Gifts

The Dynamics of Women’s Giving

Faith and Fundraising

Fundraising for Small Nonprofits

Interpersonal Communications  
for Fundraising

Leading for Results:  
A Workshop for New CEOs

Planned Giving:  
Getting the Proper Start

Managing the Capital Campaign

Principles & Techniques of Fundraising

Preparing Successful Grant Proposals

Purposeful Boards,  
Powerful Fundraising
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