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Preparing for the Road Ahead
A lot of  nonprofit professionals have one thing at the top of  their holiday wish lists: 
a clear picture of  what the future holds. Wouldn’t it be great if  we had a combination 
crystal ball and GPS to tell us the path to good fortune and when we’ll arrive? 
Instead, nonprofits must continue to rely on hard work, planning, and insight to 
achieve success.

This issue provides a glimpse of  what may lie ahead. Our cover story offers new 
insights into when and how giving might recover, based on what we’ve learned from 
previous downturns and what is different today.

The journey won’t be easy. The road is likely to be winding and bumpy, and many 
organizations may encounter significant detours. But if  nonprofits stick to their true 
north—their missions and their commitment to integrity, transparency, 
accountability, and stewardship—most will arrive safely.

To help you create your own road map to success, we share findings from several new 
studies that will equip you to better understand donors, work with them more 
effectively, and help them find ways to give that fit their needs, interests, and 
resources, such as bequests and giving circles.

Additional articles at www.philanthropy.iupui.edu/philanthropymatters include new 
findings about regional and income-related differences in motivations for giving and 
the benefits of  in-person fundraising. You’ll also find a continuation of  our cover 
story, as well as information on how religious congregations are overcoming financial 
challenges to meet the increased needs of  their communities.

As you travel the road to recovery, the Center on Philanthropy is here to offer 
roadside assistance. For resources and services that can help your organization, visit 
www.philanthropy.iupui.edu.

We wish you a safe and successful trip.

Sincerely,

Patrick M. Rooney
Executive Director
   The Center on Philanthropy at Indiana University
Publisher
   Philanthropy Matters
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When will charitable giving 
recover from the recession? 
History offers a road map.
For nearly two years, nonprofits and fundraising professionals 
have navigated the longest economic downturn since the Great 
Depression, searching for signposts that could signal giving’s 
recovery. “Giving Recovery after Economic Depression or 
Recession,” an analysis for Giving USA Spotlight newsletter, reveals 
that looking back could help map what lies ahead. 

“Many of  us haven’t raised funds through an economic downturn 
quite like this. We can learn a lot about where we are headed by 
placing today’s giving in historical context,” says Nancy Raybin, 
chair of  the Giving Institute: Leading Consultants to Nonprofits 
and managing partner of  Raybin Associates, Inc., a strategic 
planning, fundraising, and management consulting group for 
nonprofit organizations. 

Published by Giving USA Foundation and researched and written 
by the Center on Philanthropy at Indiana University, the analysis 
tracked charitable gifts itemized as deductions by individual tax 
filers. (Itemized charitable deductions in 2007 constituted more 

The Road 
to Recovery

than 80 percent of  all individual giving and more than 60 
percent of  total contributions.) Researchers looked at Internal 
Revenue Service records to track giving and its recovery after the 
Great Depression—1929 to 1933—and across the recessions of  
the 1970s and 1980s. 

“That philanthropic history reassures us that we’re going to get 
out of  this—we have in the past,” says Raybin. “Giving will 
recover, that’s important to remember—but it will recover 
slowly.”

Back on Track
Returning individual giving to its pre-recession 2007 levels, 
according to the Center’s analysis, will likely take at least three 
years, if  an estimate is based on the recovery time of  individual 
giving after the Great Depression and after the 1973–75 
recession. Adjusted for inflation, donations returned to their 
pre-recession levels three years after the 1973–75 recession 
ended, and bounced back four years after the Great Depression.

There is some possible good news for fundraisers, though: 
economic indicators today—including the unemployment rate 
and changes in personal income, gross domestic product (GDP), 
corporate profits, and stock market performance—are much 
stronger than in the 1930s, putting this recession more on par 



2 0 0 9   ·   5

The Road 
to Recovery

with the recession of  1973–75 and indicating the potential for a 
shorter recovery time. 

Foundation grantmaking could take longer to recover than 
individual giving. After the 1970s recession, foundation grants 
did not reach pre-recession levels until 1985. Grantmaking could 
recover more quickly than in past economic downturns, given the 
recent creation of  new foundations and the trend of  people with 
assets over $20 million endowing foundations through their 
estate plans. However, a November survey by the Foundation 
Center found that its members expect grantmaking in 2009 to 
decline by more than 10 percent and predicted that it will decline 
further in 2010. 

Ultimately, the recovery rate of  individual nonprofits will depend 
in part on their mix of  funding sources. 

“Nonprofits that rely heavily on corporate support likely will 
take a bigger hit,” says Una Osili, director of  research at the 
Center on Philanthropy. “How the macroenvironment affects 
individual nonprofits’ endowments depends on their overall 
reliance on individual donations, corporate donations, and 
foundation support, recognizing that these sectors are linked.”

Factors for Fundraising 
Recovery
If  historical trends and the different circumstances of  each 
recessionary period, including this one, are considered, what 
might fundraisers expect from economic recovery this time 
around?

One key to understanding what the future might hold: changes in 
the stock market over time. Dramatic fluctuations in the Dow 
Jones and other stock indexes may have even more impact today 
than in the 1930s and ’40s—donors today make their gifts when 
they feel financially secure, based on the value of  their assets.

“The correlation between stock market changes and giving has 
only grown stronger,” says Melissa S. Brown, associate director of  
research at the Center on Philanthropy and managing editor of  
Giving USA. “Even in the 1930s, the Dow Jones followed a slope 
similar to giving and that trajectory continued, and became more 
pronounced, in the ’90s.” 

Individual giving, concurs Osili, will recover when the stock 
market recovers.

Other factors bode well for a more rapid recovery than in the 
past. A greater percentage of  people have completed college 
degrees, and more households support secular causes—both are 
factors that contribute to higher levels of  giving. Moreover, 
income is higher per capita now than in previous downturns.

“About half  of  philanthropic giving comes from households with 
more than $100,000 in income: 10 percent of  households fall 
into that group and 80 percent of  that income bracket gives to 
charitable causes,” Brown says. “That group has the resources to 
give and they continue to give, in good times and bad.”

Get Road Ready
Through the end of  this recession, fundraising professionals 
should be planning for the recovery period, when donors will feel 
more financially secure and will be willing to renew or increase 
their commitments.

“It’s important for nonprofits and fundraising professionals to 
tell their organization’s story and to demonstrate their impact,” 
says Osili. “It’s also time to think about the future and how to 
position the organization to thrive and grow.”

For example, nonprofits can explore social media, invest in 
creative approaches, diversify their portfolios and funding 
streams, recruit new volunteers, make phone calls, strengthen 
their personal connections with donors, and thank donors for 
each and every gift. What is crucial, Raybin, Osili, and Brown 
agree, is to engage donors in your organization now, so they can 
support it later.

“The message is this: You can’t keep cutting your way to recovery. 
You need to be out there fundraising, despite how difficult it is,” 
says Raybin. “Build personal relationships, engage your donors, 
and let them know your mission and the difference you’re 
making.”

F F M O R E  I n f O F F

Purchase Giving USA Spotlight Issue 2, 2009 at www.givingusa.org/gusa/gusa_
order.cfm. Contact Nancy Raybin at nraybin@raybinassociates.com. Contact 
Una Osili at uosili@iupui.edu or Melissa Brown at msbrown@iupui.edu.

Looking Back: Giving in Difficult Times: Learn what giving was 
like during other recessions and the Depression, and what’s different 
now. www.philanthropy.iupui.edu/philanthropymatters
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The 2009 Congregational Economic Impact Study included responses 
from more than 1,500 congregations, nearly all of  which are 
members of  the Alban Institute. More than three-fourths of  
respondents were from Protestant denominations.

“As you’d expect, the economic turmoil was very hard on a 
lot of  congregations,” says James P. Wind, president of  the Alban 
Institute. Nearly 30 percent of  congregations experienced a 
decrease in giving in the first half  of  2009, which is  
8.1 percentage points more than reported a decline in 2008.  

“But the surprise is that so many congregations held their own or 
increased their ability to raise funds and provide resources for 
their ministry,” Wind says. “It’s easy to think that everybody is 
experiencing the recession the same way. The reality is, in the 
religious sector, it’s a very mixed story. While some institutions 
experienced significant difficulty and had to make very hard 
decisions, others responded to the crisis with new energy.”

Coping with Crisis
“Congregations found selfless and imaginative ways to  
maintain their outreach and meet the needs of  their 
communities,” says William Enright, director of  the Lake 
Institute, which explores the connections between philanthropy 
and faith in religious traditions and equips congregations to  
talk about giving with insight and integrity as they incorporate 
best practices.

A      s other nonprofits felt the pinch of  the 
economic recession, some congregations were still filling their 
offering plates. In the first half  of  2009, almost 37 percent  
of  religious congregations surveyed reported an increase  
in fundraising over 2008. Another 34 percent reported that 
fundraising receipts stayed the same. Still, nearly a third 
experienced a decline in giving. 

The relative resilience of  religious giving in this economic climate 
was a key finding of  a new study on congregational finances, a 
joint project of  the Lake Institute on Faith & Giving at the 
Center on Philanthropy at Indiana University and the Alban 
Institute, based in the Washington, D.C., area.

Religious giving accounts for 35 percent of  all charitable gifts in 
the United States and is the largest subsector of  giving according 
to the Center on Philanthropy’s research for Giving USA 
Foundation, says Una Osili, director of  research at the Center. 
“It’s a part of  giving that is so crucial, but in many ways not so 
well understood. This study shows how creative and responsive 
religious institutions can be.”

Stepping Up 
        to the Plate

for more than two-thirds  
of congregations,  

fundraising increased or 
remained steady in the  

first half of 2009 despite  
economic turmoil. 
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Many congregations chose to cut internal costs to preserve 
funding for missions. One-third of  responding congregations 
reported making budget cuts in 2009 and another quarter kept 
their budgets the same. Nearly 16 percent did not increase staff  
salaries, almost 15 percent cut utility costs, and 13.6 percent 
reduced program costs. Only 6.8 percent of  congregations 
reduced full-time staff  positions in response to the recession. 
Slightly more, 10.7 percent, laid off  part-time staff. 

“The last thing most of  the congregations wanted to do was cut 
anything that had to do with meeting the needs of  their 
communities,” says Enright. “That level of  sacrifice for the public 
good is a story to be told and celebrated.”

Weathering the Storm
Financial health before the economic downturn was a major 
factor in how congregations fared in the recession. Those that 
faced financial difficulty before the economic downturn carried 
those issues forward. 

“In these ‘survival congregations,’ attendance and finances 
dropped by more than 10 percent over the past five years,”  
says Osili.

Other congregations that were more likely to report a decline in 
fundraising in the first half  of  2009 included those with annual 
revenue of  less than $150,000, weekly attendance of  fewer than 
100 people, older congregants (average age 61 or older), and 
those where the average income of  congregants was less than 
$40,000.

On the other hand, “growth congregations”—those reporting  
an increase in attendance and finances over the past five years —
were more likely to see an increase in fundraising during the first 
half  of  2009. Joining their ranks: congregations with $600,000 
to $999,999 in revenue, weekly attendance of  more than 300 
people, younger congregants (average age under 50), and those 
reporting a higher average income of  congregants (greater than 
$60,000).

“Those least affected by the downturn were the ones who were 
growing their numbers and their mission,” says Reverend Stephen 
W. Johnson, executive director of  the Ecumenical Stewardship 

Center, which helps Christian denominations, institutions, 
organizations, and congregations develop creative and vital 
stewardship ministries.

“Those congregations who focused their mission on something, 
on a niche, were able to make a commitment and support that 
mission as a congregation [despite the economic storm].”

A Plan for the Pulpit
“Congregational leaders need to be intentional and positive in 
the ways they address financial issues and engage in money talk,” 
advises Enright. “Invite parishioners to ponder the moral 
questions that often lie behind our financial anxieties.”

Almost 55 percent of  respondents talked frankly about charitable 
giving with their congregations. And nearly 40 percent said they 
talked more about giving than in the previous year; only  
4 percent gave it less emphasis.

To survive and grow, “clergy leaders must take a hard look at 
their own distinctive character as a congregation,” says Wind. 
“Look at the assets you have. Talk candidly and honestly with 
your congregation about the realities you face and what’s 
happening in the lives of  the people you serve. Then tell the story 
and work together to mobilize the energy that is there.” 

F F M O R E  I n f O F F

Contact William Enright at wenright@iupui.edu. Contact Una Osili at 
uosili@iupui.edu. Contact James Wind at mwade@alban.org. For the full 
2009 Congregational Economic Impact Study, see http://tinyurl.com/
CongregationalEconImpactStudy. 

Beyond the Offering Plate: Congregations employ creative strategies 
for stewardship and expanding their ministry.  
www.philanthropy.iupui.edu/philanthropymatters
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Leslie Lenkowsky explores  
the uneasy relationship 
between philanthropy and 
government.  
Each semester, Professor Leslie Lenkowsky begins his course 
Civil Society and Public Policy in the United States with a story 
from Niccolò Machiavelli’s Discourses. 

It’s the tale of  a philanthropist who opens up his granary to his 
fellow citizens during a period of  great hunger. In fear of  the 
“evil consequences” of  this generous act—namely, that the 
philanthropist would be furthering his own agenda more than the 
public’s—the Roman Senate appointed a dictator and sentenced 
the granary owner to death. 

“This story is important,” Lenkowsky says, “because it reminds 
us that those who use private means for public purpose may be 
considered dangerous by a republic.” But, he adds, “that is not the 
philosophy we have.”  

Define 
the Line

His course and his research deal with philanthropy’s role in 
American civic life. Instead of  tightly controlling philanthropists, 
Lenkowsky says, the United States has followed James Madison’s 
advice and chosen to give them considerable freedom to serve 
what they regard as the public interest.  

Right now, Lenkowsky says, numerous issues are heightening the 
debate over how to best define and serve the public interest. 
Restrictions on charities and donors have increased, while the 
Internal Revenue Service has stepped up enforcement. State 
attorneys general have tried to move charities to devote more 
resources to in-state causes. 

Difficult economic times are pushing demand for raising more 
revenue from nonprofits and donors. A new presidential 
administration is seeking to partner more closely with nonprofits. 
Yet, even as public funding of  nonprofits has grown over time, 
scandals have raised questions of  accountability and weakened 
public trust in nonprofits. 

As the intensity of  these debates climbs, all hinge on two issues: 
What does—should—the public expect of  nonprofits? What is 
the proper role of  government in making sure those expectations 
are realized?

Setting Boundaries
The philanthropy-government issue is the crux of  Lenkowsky’s 
teaching and research. A “public scholar,” the Harvard graduate is 
a professor of  Philanthropic Studies and public affairs at the 
Center on Philanthropy at Indiana University and IU’s School of  
Public and Environmental Affairs, as well as the director of  
graduate studies at the Center and a regular contributor to  
The Chronicle of Philanthropy.

His scholarship combines public policy, law, and political science, 
employing all three to examine the meaning of  “the public 
interest” in American society, proper conduct for philanthropic 
entities, and the value of  pluralism in the nonprofit sector.

“My interest in the relationship between government and 
philanthropy grows out of  my view that the nonprofit sector is 
part of  what makes us strong as a democracy,” Lenkowsky says. 
“In a democracy, philanthropy represents public interests that are 
not always well represented in the political process.”

Lenkowsky has seen each from the inside and out, as both 
philanthropy practitioner and government employee—
experiences that have benefited his teaching, research, and writing.

He led the Hudson Institute (a nonprofit think tank), was 
deputy director of  the U.S. Information Agency, and was 
appointed by President Bill Clinton as one of  the founding 
directors of  the Corporation for National and Community 



Define 
the Line

Service (CNCS) in 1993 and by President George W. Bush as 
chief  executive officer of  the CNCS in 2001. Under Lenkowsky’s 
leadership, the once-endangered AmeriCorps program grew to 
75,000 filled positions. 

Part of  Lenkowsky’s work as CEO of  the CNCS was to support 
faith- and community-based organizations, which led to frequent 
debates about the boundary between government and 
philanthropy.

“Say a faith-based Catholic group receives a grant to run a food 
bank,” he explains. “The nature of  that service is secular. Can the 
food bank be funded publicly if  the search to hire a head of  the 
food bank is limited to Catholic candidates? We tried to work on 
how to correctly define that line.”

Considering Controversy
Lenkowsky has worked to define this line and others like it since 
the 1970s. When the American Red Cross is critiqued for uses 
of  September 11 funds or the debate over appropriate salaries for 
nonprofit CEOs hits the headlines, he’s considering this question: 
How should philanthropy be held accountable to the public?

His research asks whether increased regulations, partnerships, or 
tax exemptions recognize the merits of  private philanthropy 
versus government action. 

Before plunging markets slowed endowment growth, Congress 
considered higher minimum payout rates and rules for 
endowments over $1 billion. This kind of  regulation is a 
potential threat, Lenkowsky says. 

“Private or educational institutions should have considerable 
independence when choosing how to spend endowments,” 

Center on Philanthropy Research Partners ( July 1, 2006–June 30, 2009) 

This list recognizes individuals, corporations, 
foundations, and organizations that have provided 
funding for research at the level of  $10,000 and 
above. We are grateful for their generous and 
ongoing support of  our research programs.

American Express 
Asbury Heights 
The Aspen Institute’s Nonprofit Sector and
  Philanthropy Program 
Association for Healthcare Philanthropy 
Association of  Fundraising Professionals 
The Atlantic Philanthropies* 
Bank of  America 
Bill & Melinda Gates Foundation* 

Campbell & Company 
CCS 
Charles Stewart Mott Foundation* 
David A. Noyes & Company* 
Donors Forum of  Chicago 
Eli Lilly and Company* 
Ewing Marion Kauffman Foundation 
Fidelity Charitable Gift Fund* 
Giving Institute: Leading Consultants  
  to Nonprofits 
Giving USA Foundation 
Google 
Google.org Fund of  Tides Foundation* 
Greater Kansas City Community Foundation 
Grenzebach Glier & Associates, Inc.* 

Indiana Grantmakers Alliance 
John Templeton Foundation* 
McCormick Foundation* 
Patrick and Lisa Rooney* 
Slate.com 
Target Corporation 
United States Chamber of  Commerce 
United Student Aid Funds, Inc. 
United Way of  America 
The Wilbur and Hilda Glenn Family Foundation 
W.K. Kellogg Foundation 

* These Research Partners have specifically supported the Center 

on Philanthropy Panel Study (COPPS) at the level of  $10,000 and 

above. COPPS is also made possible by essential private support 

from many other individual donors. 

Lenkowsky says. “Independence is good for the institutions  
and good for our society.” 

On the issue of  accountability, two camps are battling, he says, 
each claiming to represent the public interest. One side vies for 
more control; the other asserts that philanthropy is private and 
should remain so. Lenkowsky’s forthcoming book, Philanthropy, 
Politics, and the Public Interest, co-authored with Suzanne Garment, 
goes to the root of  these debates, considering “just what was 
intended when tax exemption and other regulations began.” 

“For example, we have to ask whether proposed rules about the 
composition of  nonprofit boards act as limitations or safeguards,” 
Lenkowsky says. “How do such requirements affect the original 
goals and mission of  nonprofits in our democracy?”

It’s often assumed that give-and-take exists—government 
subsidizes philanthropy and so government-established standards 
apply. Lenkowsky says that, in this view, the benefits of  
compliance outweigh the dangers of  diminishing private 
philanthropy’s independence. 

However, his work defines the roles differently. “Our view—in 
contrast with the view that dominates current discussion—would 
strike a different balance between the unitary notion of  proper 
philanthropic conduct and the value of  philanthropic pluralism.

“Like government, philanthropists affect public well-being,” says 
Lenkowsky. Understanding the relationship between the two, he adds, 
will help ensure the benefits of  private efforts, without risking 
the dangers to democracy that concerned the Romans.

F F M O R E  I n f O F F

Contact Leslie Lenkowsky at llenkows@iupui.edu.
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Compared with people with a charitable bequest, not having a 
bequest was associated with lower income, less education, and 
lower frequency of  attendance at religious services. Donors 
without a will were likely to be younger, to be unmarried, to have 
lower incomes, to be African American or Latino/Hispanic, or 
to be infrequent participants in worship services than donors 
with a will. 

“If  I were a fundraiser, I would talk about how a bequest  
would help somebody realize their ambitions long-term,” says 
Melissa S. Brown, associate director of  research at the Center on 
Philanthropy and co-author of  the study, which was conducted 
by the Center with a grant awarded by AFP and funded by  
Legacy Leaders.

Brown recommends that fundraisers focus their bequest efforts 
on highly engaged donors in their late 40s or early 50s, when 
most people begin considering their legacies and make their first 
wills. “If  somebody has shown their loyalty to your organization, 
you should make sure to ask them how they would like to 
continue to make an impact beyond their lifetime,” she says.

Donors who have bequests rarely tell the benefiting nonprofits 
about the gifts, and even if  a nonprofit does know, donors can 
always change their wills.

“Nonprofits have to continue to keep those donors engaged,” 
Brown says. “People who make a bequest are not necessarily 
going to remain loyal to the same charity for the next 20 or 30 
years unless that charity makes some effort.”

F F M O R E  I n f O F F

Contact Melissa Brown at msbrown@iupui.edu. Download the 
report at www.philanthropy.iupui.edu/Research/docs/2009_AFP_
CharitableBequestsGenderDifferencesGivingMotivations.pdf.

When fundraisers hear the term “charitable bequest,” they may 
most often think of  an unmarried woman who leaves a portion 
of  her estate to her favorite charity. But according to a new study, 
an unmarried man is just as likely to provide for a charitable 
bequest—and at higher incomes, married people are as likely as 
singles to do so.

The study, Gender Differences in Giving Motivations for Bequest Donors 
and Non-Donors, found that, after controlling for factors such as 
income, age, and educational level, single men and single women 
are equally likely to leave charitable bequests in their wills.

Moreover, although male and female donors who have never 
married are more likely than married or widowed donors to leave 
bequests, single and married donors in households earning more 
than $100,000 per year are equally likely to designate bequests.

These findings have important implications as fundraisers 
encourage donors to consider what Ken Ramsay, founder of  the 
consulting firm Legacy Leaders, calls “the last significant growth 
area of  fundraising.” About 16 percent of  the donors surveyed in 
the study had a charitable bequest in their will.

“Bequest giving is only going to grow in importance, especially as 
the Baby Boomers grow older and the inter-generational transfer 
of  wealth begins to occur in full swing,” says Paulette Maehara, 
president of  the Association of  Fundraising Professionals (AFP). 
“Once individuals are certain their families will be taken care of, 
many will consider how they can use other funds to make a 
difference in the world. Charities need to be ready to address 
these concerns and discuss how a bequest can have a huge impact.”

The Gender Differences study, says Patrick M. Rooney, executive 
director of  the Center on Philanthropy at Indiana University, 
helps nonprofit organizations understand the reasons for 
charitable giving among donors who already support the cause 
but who have not yet made a charitable bequest. “Work in this 
area augments ongoing research undertaken by Center staff  and 
faculty to understand donor motivations,” Rooney says.

When asked why they give to charity, all three types of  donors 
surveyed—donors with charitable bequests in their wills, those 
with wills but no bequests, and those without wills—cited 
“helping those with less” most frequently, with women citing it 
more frequently than men. Religious beliefs were the second-
most common motivation for all three groups.

Bequests: Equal Opportunity Giving
A new study contradicts  widely held assumpt ions about bequest  donors .
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“One of  the reasons people are attracted to giving circles is that 
the members run them,” she says. “You have to find a balance of  
encouraging giving circles to form without constraining them to 
give only to a specific organization.” 

Nonprofits that work with giving circles need to understand the 
expectations on both sides, Eikenberry says, and be willing to 
educate inexperienced members. This investment of  time can pay 
large dividends, both via the circle and from engaged members 
who may also opt to donate or volunteer on their own.

“Working with giving circles can be really time-consuming,” 
Eikenberry says, “but can have big benefits beyond the money 
you might get from the group.”

F F M O R E  I n f O F F

The Impact of Giving Together is available at www.philanthropy.iupui.edu/
Research/docs/2009GivingCircles_FullReport.pdf. 

Giving circles—groups of  friends or other like-minded people 
who pool their money and collectively decide which causes and 
organizations to support—offer much more than increased 
giving power: they encourage their members to become more 
engaged in their communities.

According to the study The Impact of Giving Together, donors who 
participate in these increasingly popular groups say they give 
more, give more strategically, and give to more organizations than 
other donors.

“We see that behavior changes as a result of  being in giving 
circles—people are much more engaged in their communities and 
in civic participation,” says Debra Mesch, professor and director 
of  the Women’s Philanthropy Institute at the Center on 
Philanthropy at Indiana University, which helped conduct the 
study with the University of  Nebraska at Omaha (UNO) and 
the Forum of  Regional Associations of  Grantmakers. 

Through activities such as visiting local nonprofits, volunteering 
on the circle’s grantmaking committee, and even chatting with 
one another, “members got a sense of  what was going on in the 
community, what organizations were serving the community, and 
what problems needed to be addressed,” says Angela Eikenberry, 
assistant professor in the School of  Public Administration at 
UNO and a co-author of  the study, which included a survey of  
587 current and past giving circle members and a control group.

Nonprofit organizations are increasingly connecting with giving 
circles, which are often locally focused, as an efficient way to 
reach several engaged donors. Most nonprofits work with existing 
giving circles, but some are starting their own circles to support 
their causes—a trend that Eikenberry says can be tricky.

Circles 
of Engagement
Giving c irc les lead to increased 
g iv ing and engagement , benef i t ing 
their  members and nonprof i ts  a l ike .

Helping nonprofits Rise  
to the Challenge
Glimpses of  hope and economic recovery are emerging in 
pockets around the world, yet many nonprofit organizations 
and their constituents have undergone permanent changes 
and face ongoing challenges. For many of  today’s nonprofit 
practitioners, donors, and volunteers, the degree of  challenge 
in this recession is a new experience, and they have sought 
new information and insight to help them weather the storm. 
 
Over the past year, the Center on Philanthropy has been very 
intentional about providing unique and affordable reports, 
training sessions, and learning opportunities that specifically 
address the relationship between economic recession and 
philanthropy. Just days ago, on December 8, we convened 
national leaders, scholars, and professionals for a symposium 
to learn how nonprofits can cultivate trust, connect with 
donors and partners, and continue to make an impact amid 
economic challenges.
 
The training, education, and research the Center provides  
are possible because of  philanthropic support. With the 
continued support of  donors, we can ensure that nonprofits 
have the tools and resources necessary to make the most of  
the recovery from this recession. To learn about how you can 
help support this work, please visit www.philanthropy.iupui.
edu/About/giving_opportunities.aspx, or contact Heather 
Perdue at (317) 278-8929 or hcperdue@iupui.edu.

Giving circle members are more likely to give to the arts and to organizations serving  
girls and ethnic groups.
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2010 Course Offerings 

Principles and Techniques 
of Fundraising 
Now Online! 
March 22 – May 23
June 21 – August 20
September 20 – November 21

Chicago, IL 
April 26-30 

Indianapolis, IN
January 11-15
March 15-19
May 17-21
July 19-23
September 13-17
October 18-22
November 8-12

San Francisco, CA
January 25-29
June 7-11
November 15-19

Denver, CO
April 19-23

Orlando, FL
February 22-26
 
Fundraising for Small 
Nonprofits
Indianapolis, IN 
September 28-29
 

Planned Giving: 
Getting the Proper Start  
Indianapolis, IN
March 1-3
July 26-28
November 17-19

San Francisco, CA 
February 2-4

Preparing Successful 
Grant Proposals  
Now Online! 
October 18 – November 12 

Indianapolis, IN 
March 8-9
June 23-24
September 21-22

Managing the Capital 
Campaign 
Indianapolis, IN 
October 11-13

San Francisco, CA 
May 24-26

Interpersonal 
Communication 
for Fundraising 
Indianapolis, IN 
April 12-13
October 14-15

The Dynamics of 
Women’s Giving
Indianapolis, IN 
August 30-31

Developing Major Gifts 
Chicago, IL 
May 11-13

Indianapolis, IN 
February 16-18
April 14-16
June 16-18
November 3-5

San Francisco, CA 
August 17-19

Orlando, FL
October 4-6
 

Online Fundraising and 
Social Media 
Indianapolis, IN 
March 4
July 29
September 20

Purposeful Boards, Powerful 
Fundraising 
Indianapolis, IN
September 27

Developing Annual 
Sustainability  
Indianapolis, IN 
March 10-11
June 21-22
September 23-24

Faith and Fundraising 
Indianapolis, IN 
May 10-13

Contact us today:  800-962-6692   
www.philanthropy.iupui.edu

The Fund Raising School
 The Center on Philanthropy at Indiana University

Now more than ever, 
expertise counts.


